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Setting up your profile

You want to change your cover photo to something that promotes what you do. In my case, I’ve
used a screenshot from one of my charming cold emails. Upon clicking it, the description
contains a link to my Facebook Group. You could include a link to your opt-in form or to your
website.

I also use the “Intro” section to link to my group. Again, you can link to an opt-in page or your
website if you don’t have a Facebook Group.



Adding relevant contacts

You need to start adding people who will engage with your content as Facebook friends.
One way to do this is to write relevant, useful, non-pitch based content in relevant Facebook
Groups and then send a friend request to anyone who engages with your content as a friend.

I wrote a post in the Nothing Held Back group recently that gave away tons of useful information
and several of my templates.



Now I’ve got a list of likely engagers who I can add as a friend.

These people are clearly interested in the content and will likely be interested in similar content.
They might also look at my profile upon seeing my friend request and might click one of the links
to my Facebook Group as these links are so easily accessible from my Facebook profile.



This is the same technique I used way back in 2016 to build an initial small following on
Facebook before launching my Facebook Group.



A lazier approach

If you don’t have some content ready to post in other Facebook Groups yet, you can simply
search for content other people have placed in groups that are relevant to your offering. Send
friend requests to the people who have engaged with that content.



Content

You need to position yourself as an expert while also showing how you’re different to the many
other suppliers in your niche.

Your industry
You should talk about, from your point of view, what’s wrong with your industry. For example,
there is an issue with some freelance copywriters not being adept at meeting deadlines or being
able to communicate well with clients.

Evidence
You should then provide evidence of how you’re different. This could be by showing testimonials
that talk about how you don’t have the specific issue that the rest of the industry has. As long as
you get on well with the client, you can ask them if they would mind mentioning specific things. I
would often ask clients I wouldn’t mind writing the testimonial copy for them, and they are
welcome to approve and edit it as much as they wish.

I grew Charm Offensive because I told the world people should stop sending boring cold pitches
and send charming, funny, creative ones. I showed off the responses I received and talked
about the big brand clients I’d won.

Don’t be afraid to talk about your opinions
If you can’t be authentic with your audience about your opinions, you’ll be less likely to find
followers, clients, or customers who understand and believe in you and your offering.

This can be limited to your industry or it could be broader. The issue with going broader is you
can split your audience. However, this can be advantageous as the people that agree with you
will become super fans. It’s up to you how polarising you wish to be. It can be incredibly
effective.

Tell stories from your career
Talk about the more unpleasant times and how you overcame them. Not all content has to be
focused purely on your prospects. When positioning yourself as an expert, you should seek to
entertain a more diverse audience than merely those who might give you money.

By doing this, you’ll receive engagement from people outside of your immediate target
customers, and that will help your content get seen by a greater number of people. You’ll
become more well-known and people in your audience who might not be prospects themselves
will recommend your content to other people who might well become customers.

Don’t be afraid to have fun
Not everything has to be a super valuable, informative post. You can still post memes and funny
stuff, especially if it’s relevant to your industry.



Use Google for research

Type into Google “What is {your skill}?”

Often, you’ll be presented with a section that says “People also ask” and upon clicking the
dropdown, more options will appear.

This should give you a jumping off point for content you can write about.



Using ChatGPT for research and brainstorming

ChatGPT is great for brainstorming ideas for topics you can write about. I’m not suggesting you
simply copy and paste this output to use for your content. The output isn’t engaging at all but
provides useful jumping-off points when writing

This query is a good one for coming up with content ideas that will enable you to demonstrate
you understand the perspective of your client:

“What are some common issues that clients have when hiring XXXXX?”

You can write 7 pieces of content addressing each individual issue.



You can expand further on a specific issue with this prompt:
“From the perspective of a client, tell me the issues that arise from XXXX”

This provides you with even more specific client pains that you can write about. You can talk
about how you avoid these issues when working with your clients.



You can then go even further - asking ChatGPT to expand on how each specific issue causes
problems.

The prompt: “Can you expand on how XXXXX are an issue?”



Once again, you can delve further by prompting with:

“Can you expand further on how XXXXX can cause problems for a client?”



We can narrow down on a specific bullet point from the previous output.

You can keep doing this over and over, providing you with a virtually endless supply of topics to
write about.



You could also ask ChatGPT for issues on the supplier's side, too.

This will provide some balance to your content. You should write from both perspectives - the
supplier and the client.



Using ChatGPT to brainstorm entertaining content ideas

Do not just copy and paste these. These are to be used to give you ideas!

You can use the prompt: “Write a short satirical post called “How to be the best XXXXX client
ever”

You can then take this starting point to write your own post.



You can expand this further using the prompt: “Do this again but provide amusing anecdotes for
each step”

I am not suggesting you copy and paste this! This is merely for getting the ideas for your
content.



You can also prompt ChatGPT to provide a similar post but this time focused on the supplier
instead.



You can expand this further using the prompt “Do this again but provide amusing anecdotes for
each step”:



You can add more detail by using the prompt: “Do this again but expand on the amusing
anecdotes further.”



Another great prompt is: “Write a satirical top 10 list called ‘The top 10 steps to becoming the
best XXXXX in the world.”



You can also do this from the supplier’s perspective:



You can also prompt ChatGPT for other ideas for funny social media content.



Content Examples

Here is a great example of using a testimonial on Facebook from branding expert, Hayley
Shane.



Another example of a great testimonial post from Hayley. This is her pinned post on her
personal Facebook page. I recommend using the pinned post for a testimonial just as Hayley
has done here.



You don’t always have to write content that’s niche specific. Mike is a copywriter and he has a
group programme where he teaches people how to become freelance copywriters. However, he
frequently posts stuff like this that will engage a wider audience.



A great ‘value’ post from Colin Theriot.



Alen Sultanic frequently posts great content which delves into specifics. He even provides
syntax here. This level of detail is always appreciated.



Not everything has to be a long post. Sometimes you can provide value by being succinct. This
is a great example.



A cheeky tactic to generate engagement even from the most blatant of sales pitches

The key here is to admit from the first line that you’re posting a blatant pitch.

Make the image a fun selfie. Every single time I use a selfie, I get far more engagement on my
posts.

Your image needs to interrupt their feed, encouraging them to want to read more about your
pitch by connecting with you as a person. There is a reason YouTube thumbnails featuring
content creators’ faces receive higher click-through rates than those without.

A remarkably obvious but overlooked tactic to increase engagement on any type of post

In the P.S. of your pitch, include, “If you could engage with this post, I’d really appreciate it.
Thank you for your likes, loves, and lovely comments.” Feel free to use a heart emoji if you don’t
find it too cheesy. I find it helps draw people’s attention to this request.

A sneaky post you can make which promotes yourself as an expert without coming off as
arrogant

The key here is to use the words of others. In addition, the words of others are often more
persuasive than your own as obviously, you’re biased!

Feel free to repurpose gushing testimonials, posts of praiseful prose, and - if you’re feeling
naughty - even some negative feedback you might have received from random social media
users.



How to get people to DM you

Write a post that provides value but doesn’t give every single little detail.

At the end of the post, tell people if they liked your post, they will love your new ebook. Provide
a bullet point list of all the key information the ebook will contain.

At the end of your post, tell people to DM you the word “ebook” if they want the ebook.

You can do this with offers too. Create an irresistible offer and tell people if they want in, they
should DM you. You can make this time sensitive or only have the offer available to the first 5
people.

When making these kinds of posts, always ask for engagement at the end of the post as a P.S.

How to build long-term relationships with the people who engage with your content

When someone frequently likes or comments on your content, send them a DM. Tell them you
always appreciate their support.

You can then ask them about their business and have a natural conversation. Don’t pitch them.
There’s nothing more annoying than the bait and switch.

When I started Charm Offensive, I helped so many people in the DMs to build those initial
relationships. These people would always support me by engaging with nearly all my content.
Many of these people became customers too.



LinkedIn

How to find relevant prospects to send a connection request to

Search on LinkedIn for the job title of the person you wish to connect with, e.g. Marketing
Manager.

You can then add additional filters such as hashtags to find people who write about specific
topics. This will find prospects who are actively writing content on LinkedIn, meaning you can
engage with their content. This might lead them to checking your profile out.



How to identify the most relevant person in an organisation to speak to.

I always prefer to go for the most senior person in a specific department. If you’re a marketing
agency, go for the Head Of Marketing or Marketing Director.

For large organisations, confusingly, there may be a number of people with these job titles. I
would suggest trying to connect with all of them and then message them one by one.



The kind of content to post

You can use the same content strategy as used above in the Facebook content strategy. Use
Google and ChatGPT to brainstorm ideas for topics to talk about.

Then you need to think about how to make that content stand out.

Storytelling does great on LinkedIn. As does challenging the status quo. Have an opinion and
don’t be afraid to state it. Some people will agree and some will disagree. It’s all engagement
that will increase your reach.



Example LinkedIn Content

Challenge the status quo.



Talk about your career and your principles.



Teach people. Be succinct.



Use topical news as your opening hook to stop people from scrolling.



Have an opinion. People may disagree but that provides engagement and reach.



Have an opinion and back it up.



How to engage with the content of your connections to develop relationships

Do a search on LinkedIn for a specific topic and filter by posts, and then select “1st connections”



Commenting

You want to be memorable. Comments like “Great post!” might get a like from the poster but
they’re not memorable. They’re unlikely to visit your profile. The same goes for other people
who are reading the comments.

You should:

● State if you agree or disagree with a post and the reasons why.
● Add to the content with your own additional thoughts
● Tell a story that’s relevant to the original post and adds value



Example Comments

This was on a post about what makes company culture great. The commenter added their own
additional bullets.



This is an example of posting your opinion in the comments. It’s ok to disagree!



This was in response to someone who posted a creative job application. Humour gets attention!



How to DM prospects you’ve engaged with. This will include a template

{Firstname},

I commented on your recent post about XXXXX and you responded.

As such, I now think it’s open season to send you a DM.😀

I jest, but if you ever need any ideas or advice regarding {your-discipline}, ping me a message
and I’d be happy to help.

Have an absolutely wonderful day,

{Yourname}



How to get LinkedIn Recommendations from current and ex clients and other business
associates

I have a ton of LinkedIn Recommendations. I managed to build this by leaving a
recommendation for someone first. I then send them a quick DM and ask if they would mind
leaving me a recommendation.

This doesn’t need to be only existing and past clients. It can be colleagues, ex-colleagues,
suppliers, and anyone else you have had a positive business relationship with.

A template for generating LinkedIn Recommendations from previous colleagues,
suppliers, and other professional connections.

Greetings {firstname},

How’s it going? :-)

I have a proposition for you. Don’t worry, it’s far more boring than the word ‘proposition’ might
entail.

I really enjoyed working with you at {X}. If this feeling is reciprocated (*fingers crossed*) we
should tell the world. And by ‘tell the world,’ I mean, “big each other up using the medium of
LinkedIn Recommendations.”

What do you say?

If I write some nice words about you, will you do the same for me? :-)

I hope life's treating you well. We should catch up sometime.

Have an absolutely wonderful day,

{yourname}



How To Sell Without Being Salesy

I remember my first ever sales pitch. I was somewhat nervous. However, I’d prepared so much
that I knew I had a ton of useful information I could bring to the table.

My first job in London was for a small digital marketing agency. I had been asked to do an SEO
audit for a potential client. I did this in far greater detail than these audits usually required. I had
made additional notes which I had printed out.

The Business Development Director did the agency introduction part. And then it was over to
me to tell how well their site was optimised for search. I made sure to tell them not just the bad
points, but the positive elements too. I just had a hunch that this would be more persuasive than
only telling them the bad points. I explained exactly what would need to be done to improve their
SEO. I went into a ton of detail and provided them with information that would be useful to them
even if they didn’t hire us.

This is the model I’ve always used in sales ever since. I’ve made the majority of the
conversation educational. This demonstrates your expertise and means most of the sales call or
meeting is pre-planned. You don’t need to be off the cuff. You don’t need to be some smooth
talker. This always worked to my persuasive benefit. Prospects didn’t see me as someone
merely trying to sell them services, they saw me as a trusted expert.

The key is to provide some kind of audit or assessment where you can go into detail. If this isn’t
possible, a creative brainstorm full of different ideas and the reasons you believe these ideas
will achieve a specific result.

The other part of your presentation should include results, testimonials and case-studies. If
you’re just starting out, this won’t be possible. You should check out the newbie freelancer guide
towards the end of this ebook.

Run through exactly what you did, what the results were, and a nice quote from your client
detailing how happy they are with your service. As mentioned earlier in this ebook, you can ask
happy clients to include specific points that you know will help in your persuasive efforts when
you present them to your prospects.

The structure of the presentation should be:

1. Introduction to you / your company. Make this brief!
2. Assessment/Audit of their current activity
3. Your ideas / proposed activity so they can achieve a specific result
4. Demonstrate results and show off case-studies and testimonials
5. Ask them if they have any questions.

If you stick to this structure, you can prepare in detail. If you are nervous, you can rehearse.



Going the extra mile using direct mail mixed with email/LinkedIn

Direct mail is a great method for getting the attention of prospects who would ordinarily be very
difficult to reach.

What I used to do was send a letter including a Colin The Ferret sticker. You’ll remember him
from my original drunk cold email.

I would then follow up with an email that used the subject line “Sorry for the ferret in the post.”

This worked incredibly well. Some people got in touch after getting the letter. Others replied to
the email. If I were to do this again, I would send an entire sequence of emails after the initial
follow up email with 5 days between each email.



Handwritten letters

Using handwritten letters will really make you stand out. Thankfully, there are plenty of services
you can use to send these at scale. Google “handwritten letter service” and you’ll see plenty of
options.

I would use the same follow up strategy as the one I used to deploy. Send the handwritten letter
and then a few days later, send a follow-up email that mentions the handwritten letter in the
subject line.

I would be upfront about the reason for using the handwritten letter. “I know you likely have all
manner of suppliers trying to vie for your attention. This handwritten letter is my effort at
standing out.”

Cakes

Yes, you read that correctly. You can send suppliers a cake or a selection of cakes that includes
a note. You can use this to send to entire departments. For example, the marketing department
at a brand you wish to work with.

I would include a funny line that says “This is a risky move - I’ve never been rejected by an
entire department before!”

This is obviously an expensive option. However, if you’re selling services that are high-ticket, it
could make financial sense.

Once again, I would send a follow up email to one of the people in the marketing department a
few days after the cake arrived at their offices.



The Newbie Freelancer Guide

There will be two sections to this guide.

The first is for people who are moving from full-time employment to freelancing. The second is
for people who don’t have experience, for example, someone just starting out as a freelance
copywriter.

Moving from full-time to freelance

I’ll tell you what I did when I quit my last job in 2010 to start my own agency. The same
principles will work for you whether you wish to freelance or run an agency.

I had an advantage. I always added everyone I ever worked with to LinkedIn. If you haven’t
done this, start now. Send a connection request to colleagues, ex-colleagues, clients, ex-clients,
suppliers, and anyone else you had a business relationship with. I’d even connect with
prospects who I’d pitched to but didn’t win.

Before I left, I started conversations with as many of these folks as possible. Just to check in
and see how they were doing. When I put my notice in, I let everyone know I was starting my
own agency. I waited until I’d officially left to tell my current colleagues.

I have LinkedIn Recommendations to a ton of people and asked if they wouldn’t mind
reciprocating. This gave me some social proof I could use when speaking to prospects.

I asked everyone if they knew anyone who would need my digital marketing services. Some of
these folks hired me directly. Others referred me to people they thought I could help.

When pitching to prospects, I used to show results I’d achieved in my career in my
presentations. I was upfront and told prospects that this was work I’d done while working at
other agencies.

Within a few months, we had signed 8 clients and my brother Gary handed in his notice and
came onboard.

You can follow this exact process when going it alone. Obviously the longer you’ve been in your
profession, the greater number of contacts you’ll have.

I eventually ran out of people to contact and the referrals dried up. We lost a few clients. We had
an office to pay for, and payroll to meet. That’s when I sent my famous drunk cold email and my
life changed.



Of course, I highly recommend cold pitching immediately. Connect with your ideal prospects on
LinkedIn. Start sending cold emails. Start sending direct mail. The more output, the better. Be
aggressive. Your aim is to fill your calendar with as many sales calls and meetings as possible.

No experience

If you have no experience, the road will be a bit harder. You’re going to have to gain some
experience, and that will likely mean doing some work for free to begin with.

You need to build up social proof. You need testimonials and LinkedIn Recommendations. You
should cold pitch to as many prospects as possible, offering your services in exchange for a
testimonial or LinkedIn Recommendation. I’ll include a template for this at the end of this
section.

This doesn’t need to be a gigantic amount of work. You could offer to do a piece of work that
doesn’t take much time.

For example, an SEO on-page audit. If you’re a copywriter, some sample emails or other copy.

If you’re a digital marketing expert, perhaps a pack of ideas that help them to generate PR,
links, email list opt-ins, or something else that benefits the prospect.

The prospect is getting something for free, so it’s not a big ask.

Make sure the quality of your work is high. Run any content through Grammarly to ensure any
spelling or grammatical errors are fixed. Then send the document to your prospect with a brief
outline of what you’ve put together, and thank them for the opportunity. Follow up 5 days later
asking them if they’ve managed to have a look.



The “No Experience” Template

Subject: a proposition for you, {PROSPECT-NAME} :-)

I want to work for you, {PROSPECT-NAME}... For free.

I’m a {YOUR-JOB-TITLE} - but I don’t have any ‘real world’ experience. I have a ton of ‘book
knowledge” - and more enthusiasm than is probably attractive, but without experience, I can
never ‘get ahead’.

My earnest endeavours to resolve this have led me here, to sending you this message today.

Here’s my proposition:

- I can put together a full {YOUR-DISCIPLINE} audit for you - providing you with a range
of recommendations to help achieve {SPECIFIC-RESULT}.

- I’ll do it for free!

- Well, not completely free. In exchange for my efforts, all I expect is the most impartial,
gushing, five star testimonial you can muster. :D

(I’m kidding - I only expect you to do this if/when you’re completely happy, of course!)

Your nice words have value. It will help me get paid work - which will help feed my lifelong
addiction to food and shelter, which, alas, shows no sign of abating.

If you’re at all interested, hit reply - and make my week. :-)

Have an absolutely wonderful day,

{YOUR-NAME}

{YOUR-JOB-TITLE} / … without any experience / willing to work for you in exchange for
valuable social proof.

P.S. In a shameless attempt to influence your decision on this, I’ve attached a picture of me
eagerly looking at your website while doing my best “enthusiastic and ready to go” face.

{INSERT-PICTURE-OF-YOU/YOUR-TEAM}

P.P.S. My hope is to get my foot in the door - and if I want to work with companies I personally
like the sound of, I likely have to make the first move… Which means sending an unsolicited
note like this.



If my offer isn’t of interest, my apologies. I’m likely going to try and follow-up a few times. If you
don’t wish to be subjected to my professional perseverance, let me know and I’ll sling my hook. I
don’t want to be a nuisance.



Follow Up Email

{Firstname},

I don’t wish to be a pest but I was wondering if you had managed to have a look at the XXXX I
sent you?

If you have, I’d love to know if you have any feedback or if it was useful in any way.

Of course, I’m also chasing that hopefully-gushing testimonial. To make things easier, I’d be
more than happy to write something you can amend to your preference. I understand if you’d
prefer to write it yourself, too.

If you’ve not had a chance to look, no problem at all. I know you likely have a whole array of
tasks that are more pressing. If you could let me know when I should get in touch again, I’d
really appreciate it.

Once again, thank you for this opportunity and for your time.

Have a splendid day,

{Yourname}

--

If the client responds positively and agrees to the testimonial, write something positive but
realistic. Don’t go overboard.

If you feel the interaction has been positive and the client seems like a nice person, you can ask
them to leave you a LinkedIn Recommendation.

When you’ve generated a few positive testimonials, you can leverage these when you look for
paying clients. The more testimonials and LinkedIn Recommendations you have, the better.
Make sure each of your testimonials / LinkedIn Recommendations don’t sound exactly the
same. Vary them.

You should see if it’s possible to get paid work with those prospects you’ve done the free work
for. They may be open to it. You can also ask them if they know anyone who would be
interested in your services.



Pitch for paid work

Your next stop is to cold pitch to as many prospects as possible. You should have a bit more
confidence now as you have done some client work, and you have some testimonials that
demonstrate your competence.

In your presentations and proposals, be sure to include screenshots of your testimonials and
LinkedIn Recommendations towards the end.

Good luck. If you follow this process and work hard, you will get results.



Super simple FB Ads

You can get local leads using Facebook Ads.

You’ll need to set up a Business page first.

Create a new campaign and select Leads.



Select the default option - Tailored leads campaign.

Then select Messenger.



The budget is up to you. Generally, the more you spend, the greater your reach.



Targeting

Target where you live.

In this example, I’ve selected my city, London.

If you don’t live in a highly populated location, you can target a larger area. Perhaps an entire
state or entire country. The ad copy can be amended to work for this larger area.

I’ve targeted Digital marketing as an interest. You need to select something that you know your
ideal prospect will be interested in. There are a ton of targeting options.

You can also use blank targeting. I actually had some success targeting the USA with no
interest targeting whatsoever. However if you’re on a small budget, I don’t recommend this.

We want to target around 1 to 10 million people.





Messenger Template

You’ll need to set up a Messenger template.



Welcome Message



Question

Keep this simple. Ask one question. You want people to get in touch so you can start an actual
conversation with them. Adding more questions increases the possibility the prospect will
become distracted and not finish the process.



Completion Message

Keep this simple too.



Disqualification Message



Privacy Policy

You will need to have a privacy policy uploaded somewhere and you’ll need to accept Meta’s
Lead Ads Terms.



Ad Copy

The ad will use charm and self-deprecating humor and local references.

I’ll provide a few examples.

Freelance copywriter Ad Copy

Ad Text:

Local London lad seeks freelance copywriting work to feed lifelong addiction to food and shelter.

Salutations Londoners!

My name is Jon. I live in Clapham and I'm on the lookout for some new clients.

I write copy for social media ads, sales emails, product pages, and anything else you need to
convert into sales.

Here are some of the advantages of working with me:

✅ Ability to write copy that delights, amuses, and gets people to dust the cobwebs off their
purse/wallet/pocket-sized safe and spend their hard-earned dosh.

✅ Broad experience writing for a gigantic array of niches from corporate finance to offensive
fancy dress costumes.

✅ Shameless habitual deadline hitter.

✅ A surprisingly positive attitude, unscathed by many years in the copywriting trenches.

✅ Creative thinking that produces both great ideas and absolutely ridiculous ideas that you can
openly mock, resulting in laughter that will improve team morale.

✅ Superb interpersonal and communication skills aided by experience and therapy.

✅ Obsessive over spelling and grammar. I once corrected someone’s spelling of pedantic.

✅ Ready and waiting to talk to clients on Zoom or in person. Can dial up the enthusiasm and
charm for pitches on a dime.

✅ Revisions don’t offend me one iota. In fact, revisions would be my middle name if my parents
were crueler and weirder.



✅ Ability to traverse the less exciting elements of copy such as regulatory issues, social media
terms of service compliance, and even the most absurd brand guidelines with something that is
just about resembling a smile.

I've included some glowing testimonials below. I'll leave it to you to figure out the one I've
completely made up:

"The best copywriter I’ve worked with. Effective. Creative. Lovely to work with."
- Tim Jones, Marketing Director, Greene King

"Tim writes copy so incredible that it will solve all of your life’s problems, give you magical
powers, and provide you with all the riches of avarice."
- Henry Fogwinkle III, WinkleCorp

"Jon frequently increases the conversion rate of any product page he touches."
- Susan Smith, Head of Marketing, ProSports Supplements

The exchange is a fair one: You get great copy that makes you sales and you get to assist me
with keeping a roof over my head and food in my belly.

If you're interested in potentially working with me, click this ad and we can talk on messenger.

Even if I have to get on the Northern Line, I'm happy to travel to your offices or even better, the
nearest pub to your offices. Alternatively, I’ll make sure my room is presentable enough for a
Zoom call.

Thank you for your time.

Consider my fingers, toes, and other appendages crossed.

Have an absolutely wonderful day. I insist!

Jon

P.S. If you don’t need a copywriter but know someone who might, please bring my existence to
their attention. If you can use the words “devilishly charming and captivating”, I won’t correct you
and will be forever in your debt.

Headline
Slide into my DMs and we can talk



For the image, use a selfie or get an illustration made. You can use AI to do this too.



Modifying it to your own needs

● Change the copy to reflect your services.

● Switch out or remove the bullet points specific to copywriting to something relevant to
your services.

● Add in your own testimonials.


